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A Collaborative Approach
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Education and Health
Supporting SME’s and Innovation
Linking Urban / Rural
Cultural Diversity
Sustainability and Feeding the Planet

Our Key Focus Areas
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Education and Health

PHOTOS OF THE 
EVENTS

Community Gardens “Adopt a school” 

programme
Fun Food Festival 

Events
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Supporting SME’s & Innovation
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Linking Urban/Rural
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Cultural Diversity
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European Dimension
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Capacity to Deliver

5

Food Events

500,000 + visitors
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Our Gastronomy
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Legacy - A Vision to Feed 
our Future
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Legacy – Linking Tourism, Gastronomy 
and Culture
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Legacy – From the Ground Up

Growing SME Value Added Sector 

.

Origin Green_ OFFICIAL Bord Bia 2013 Sustainability Development Programmep3.mp4
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Legacy – Food Footprint
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Next Steps 

• Official award of the designation in Aarhus on 20th June 2016

• Establish a wider stakeholder steering group drawn from the four key sectors

• Put in place the necessary structures and systems to plan, develop and implement 
the European Region of Gastronomy – ensuring good governance

• Development of specific actions – particularly collaborative actions under key focus 
areas

• Identify and maximise resources – definition of timelines and budgets for projects

• Development of our marketing and communications strategy

• Maximising the impact and legacy of the designation – evaluation

• Development of the EU element of the programme


